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Abstract 

Managers need information obtained from marketing research to know the needs and 

demands of customers, market position, technological changes and the extent of 

competition. Therefore, the marketing research team, with a systematic and objective 

study, identifies the problems related to marketing and takes steps to solve them. 

Considering the importance of marketing research, there are many reference books 

that have gained legitimacy and acceptance among readers; including the "Marketing 

Research (An applied Approach)" authored and translated by Dr. Davar Venus, Dr. 

Abdul Hamid Ebrahimi and Dr. Ahmad Rusta, which has been reprinted fifteen times, 

and is one of the most important teaching resources for postgraduate studies. For this 

purpose, in this article, through the descriptive-analytical method and the presentation 

of evidence and documentation based on the evaluation criteria introduced by the 

Humanities Texts and Books Review Council, a fair and impartial review of this work 

has been done from two structural and content points of view and its strengths and 

improvable points are stated. The results of the investigations show that this work has 

been able to cover comprehensive content with practical examples in the field of 

marketing research with a fluent text. On the other hand, not updatingthe topics despite 

numerous reprints is one of the things that can be improved. 
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One of the components of the marketing information system is marketing research, 

which means the purposeful estimation of information for making decisions related to 

identifying opportunities and solving marketing problems that fulfills the expectations 

and needs of customers (Ghorbani et al., 2021). Therefore, managers need up-to-date 

and new information obtained through marketing research to be aware of customer 

needs and demands, market position, technological changes, and the extent of 

competition. In other words, marketing research plays an important role in helping 

businesses understand their target audience, evaluate market trends, and make informed 

decisions (Pancholi et al., 2023). As a result, the marketing research team, with a 

systematic and objective study, identifies the problems related to the marketing of goods 

and services and takes steps to solve them. 
Many definitions of marketing research have been presented and   the common 

feature of all of them is the processes which are common and sometimes unique. 

Marketing research seeks to perform tasks in a systematic and purposeful manner. In 

other words, a research plan is prepared carefully and in full detail when all the stages 

of the research are specified. This research plan is suitable if it specifies the research 

problem in a precise and clear manner, determines the information necessary to define 

the problem, and also specifies the methods of collecting information and the 

supplementary techniques necessary for their interpretation (Kimasi and Rezaei, 2018). 

Considering the importance of marketing research, there are many reference books 

that have gained legitimacy and acceptance among readers; including the book 

"Marketing Research (Applied Approach)" authored and translated by Dr. Davar Venus, 

Dr. Abdulhamid Ebrahimi and Dr. Ahmed Rusta, which has been reprinted fifteen times 

until 2016, and is still one of the most important teaching resources in graduate studies. 

For this purpose, in this article, with the help of the descriptive-analytical method, as 

well as mentioning the evidence and documentation based on the evaluation criteria 

introduced by the Humanities Texts and Books Review Council, a fair and impartial 

review of this work has been done from two perspectives. In addition,  its structure and 

content are discussed and its strengths and improvement points are stated. 

From a structural point of view, the last printed version of the book with 354 pages 

and paper cuts has a fairly good binding quality; but the design of the book cover lacks 
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visual appeal and its connection with the title and content of the book is ambiguous. The 

book describes and details the process of marketing research  within 16 chapters and 

provides the connection between the title and the content by stating the practical points. 

The comprehensiveness of the contents, the fluent and comprehensible text of the book, 

as well as the arrangement of the topics in an implied manner, which shows the 

consistent trajectory of its authors, are considered to be the most important features of 

this book. Despite the fact that the general rules of writing have been followed; 

however, in some parts, editing sentences, correcting markings and following editorial 

rules should be considered. Also, considering that the first edition of the book was in 

1996, comprehensive, reliable and new sources have been used to compile it; however, 

despite more than 25 years have passed since its publication, the sources used in this 

work have not changed and have not been updated.  

In terms of content, this book is in accordance with the approved topics of the 

Ministry of Science, Research and Technology, and it is taught in the master's and 

doctoral degrees of management, business orientation. The logical order and internal 

coherence of the different parts of the book have almost been observed, but in some 

parts, there are some discrepancies that can be corrected by moving or expanding the 

content. This book has almost covered both scientific-educational and practical aspects  

and has explained the entire process of marketing research; however, in some chapters, 

some notably practical methods have been ignored due to not updating the sources. In 

this book, figures and tables are used to improve learning and better the understanding 

of concepts with proper naming. One of the points that can be improved in the book is 

that most of the key and specialized words required are not written at the bottom of the 

relevant page and in some cases, misspellings in Latin words and ambiguous specialized 

translations have been seen. Regarding the Persian and Latin sources at the end of the 

book, scientific and trustworthy principles and ethics have also been observed. 

Despite the existence of many books in the field of marketing research, the point of 

difference between this book and other books, in addition to the fluent text and 

comprehensiveness of its content, is the existence of a separate chapter in the form of a 

selection of marketing research applications, which validates the practicality of the 

book. Also, at the end of the book, in addition to internal and external sources, the 

sources of the chapters are also considered separately, which shows which chapter is a 

translation and which chapter is authored. 
Therefore, according to the strengths and points that can be improved in this book, 

this article offers suggestions such as fixing editing problems, bringing specialized 
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Latin terms and key words in the footnotes, accuracy in referencing at the end of the 

book, adding more practical materials in some chapters, using up-to-date sources, 

adding summaries and "questions for discussion" section at the end of each chapter for 

improvement in the new edition. 
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Hill Book Co., 1975. 
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�� �� �8  �5�� �{�-�>*�  )�4 ����  X�K ���� �� (�7�   ,�� (�4��  �>������ �� ���O�4(:  

»X	��K ��
    ̂ $��K �$� ���$������    �$� ���$
 $�� �{�  (��$��( �$�JI� �     �  $�!"�� S$�?+�
�����   SL ��J��?\>�E �h���E ���������� �� U��5 � (3?9% ��	���!� �    ���$� ����� �� ������

 ,�� -	� .�������� �{��� �� S�Q y4 �� ;�3N�  �4��: ....«  

 �(+NOE 21 s+<� �( �»-�>�� g����  ��������� ���%&'� ��	«  =.�/� 0�I>�� �$�   �( ���$�
 r �� )�4 ���
 1��� -�>�� g���� �?98  �
��� � ��������� ���%&'� ��	   �� ��$	    .�$	�(   �$7���

-�>�� ,�� (�I�� �( -7� ��3� �� J��    �$�!� ��!� s+<� �( 0�I>��  ��%� . �� )�4 )��4� �	
»��������� ��9�9M� �� ���<��#K -�>��« �� ��O J��    �$%�9I��� ����( �$5 ��5     S$�<"�� ���$	

 ��������� ��9�9M� �� ���<��#K -�>�� ����5  �!"�� �  �	�� ��.  
0�( SM� �(� ���� �� �5 �(��( m�M��� ��������� ��*�*+� � )��$4� ����� ��    S$<" S$M� �$� 

)�4  S<" SM� �� 0�7.� �� � ���� �� ���N��, �������   ����$�� � �$�����  )w�$K ��� (���� �$� 
*+��p  �� )�4. -	 ,��H �Y�� � S34 �����+ .�98�� ��� *+� SL���p    �$5 )�$4 )(�N���
>���� (���5� N� ���  ��. 
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�� �� �8  �5:��5 �(� ���, ?L�E ����� *+��p� »7��E *+� P��J
�p« ���� �4)   ,$�� � ��
�� �*.� ='�h� ,	Q �� ��  5     �� j$K ���$������ ��$*�*+� -�$� ��5 �5 �� $�7�E   P��J$
 �$�   ��$��K

��  ���� �.�L�(  �� �5!.�/�E �� �8��� -	(J��K SM�   �5 -��4 �$+�W  $l���E     ���$>� J$�� P��J$

 �� -7� � ����L�  ���.���, -7� �  ��, 9	��  *+� P��J
 $�p   �$�� U�$*��� �(�T  ( �$�� ��$@ 

 �� � �( ���O� ��5  "( � �8�� �5�  ����,  U�e<� �?L��(�#�  P���w�KW *+� $�p  �$�� 
����� -5 � ���� (�4. ������,�  (�� �7� ���5�(�7�E  p�*+� P��J
 �� �$+�W  *+� P��J$
 $�p 

��J � )��4��    .�4 

 �(��(�E  �SM��	�/� ��� .�9�L�� *+� �(���* ����� $����    )�$4 �$���(K �$5    ��$�( �( �$�
��	�/� �	�/� � ���9� �� 2�����    � �$��9� �$� 2�$�� �5�  $>  )�$4 -�$>*� �   �$��   j�$� �

)�� �	��5�� ��� � X	�5�, � �	�/���� )�4 >� �5��� (���5�  ��. �7��� �(�  SM� J�� ���$�( 
"&��� ��*�*+� �( ���������  �{�98�)�4 5Q ���( �5� N� =.�/���� ���  )������ ��.  

 0�� SM�!� ����% ���C 1�� ��- �?\>� .�� � )�4 y/��, ��� ��,  � S$M� $�J   $9	 �$��, 
 ����% ��  �5�� �8�� ��    S<" SM� �(��� ,�4�( �� ����� � >�  ��� ����%   $� �$��*��  ���$�  ��

 �
 1� �( �� S�Q y4 �� J�� @�( (���� . ��:  
 �(,��  �SM� S���% ���� R( ������ !"���  �	� 9M��- 
 $��  $���(K�   )�$4   $��  �$5

>���� (���5�  ��� ��� 9M� ���-  
� )�$�  $+� ��o   $>� �X��$'���	� ?9% $����  $#��8��, 
9M� n��	��- 
�)���  �K� ��	��� >���	� ?9%��� #��8�, )��4� .(��( 

�@�( ��9>" �( ��J8� »*+�  �����(�p«  �(3?9%#��D n�$	 (��� �)(�N��� ���%&'� �� 
�>I. ��; ���� )�4  ��  �( �5:��5 ���   �	��  :��5 �?98*+����* ��������� )McDaniel and 

Gates 20186��8 p�*+�  �����( ��J8� (  S��5 � �  )�4 �l��� �     �����<% �5 �:��  �   

> +NOE ����%r  

> p�*+� n��	�r 

> y' �	��Kr 

> �����    ��	��U�r 

> )(�( S�?+�   �	r 

> p�*+� �( �
�( (���r 

> ��Y�N� � ��Mh#�r 
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> �����r 

> ) p�*+� 0�I�� ���� � ���J	ibid.(. 

�� ��
��>��� ����(��( )(�( ��#� ����   ��������� ��*�*+� 0�I�� �� �(���� �H �( �5 ���  ��$��
 ��������� ��*�*+� 0�I�� �� �(���� �H �( �  �� �����  �$5  >��� $�,  �( �( $�� $���  ���$"�� 

>� ������� N��� � �� ��� �� ����  �<���� �����"�7� nM�  78�(� $�E   6��$��  Q�$h�� $5.( 
�� �� ��5e� SM� :��5 ��
��>��� » J$
�X�  �$Y%   *+� ����$� ��
�$��5� ��$*�   �� )(�N�$�� �

�� �	« )(�( �9���  .���  

/*�E S��"  ��� (�<7�����K    �$� )��$4� SM� ,�� sL�<� ��4»  ��$	(3��� !$���E  �?\$>�« 
 ��   :�$�5 �( �5 $���7�� *+�� ��$* ����� $����  �$�    �$� ���$���  �$	     S��$4 � )�$4 �$���(K

1� :�H��7H�� ��U �	� ?+��?�� ���{�� Y� ���� *+��p  ��.  

 �(0��7H SM��  �� �5!���, *+� y'�p   �)�$4 ����(K  y$' g��$��   �$	� *+� $�p ��   �$?98
��#�5��� O���N�� �?%��  ��� �%�9I�  ��	 ��  �	 #��k   � ,$4�� =.�/� U�V� �(��� �� � )�4
S��"  -7��4)  .���  

 �(-I�K SM����*� ���� �� �  ��� �� >*��-  ���� ��%&'� .�� $�� ���R � $��  �$���(K � �J� $��  �
�!��= ���R ��%&'�� �� g����  �l��� �� ��5 )(      �  $�� )(�( X$4�K �� ���$� ��%�$Y�� �$5
/*�E S��" -��  ��%� SM� ,�� �( (�<7�  �?O��  �	 �. 

 �(-#4 SM�P�� �       �$5  $�� )�$4 ��$�� ��.�� ��%&'� ����(
 ��	» )(�( ����($
« 
=���� ����%   . �� �� �(+NOE 86 �»��'�<��� P��«   �  $�� F��D��� ����<% �$�  �$8��  �$�   

,��  �5w��W  J�� �� ,��{»survey«  ����8 �   �� =$���� ,�J
» I�$�1��«  . $��  �$*<'   �$��� 
P��  �	� ��'�<��� ]�I��1� [�� -	 U�V� )��  � �(���5 ��	 ��   U��$8 ���O)(���  )�$4    �$��

�J�� �( �5�X �
(���  ��� '�� 97� X*� �(��� ���N �� �5��. -	 ,��H� �� �(� P��  �$	  ��
� S34�J ��� 7N��-  �� )�4 )(�N��� =.�/� �7�.  

�� ���(��( �5 �(���� ���    ����(��� S�Q y4 �� (�( ��" �8�� ���: 

 �(+NOE 99 ���  �.�V� �S34 ;95�(   (��$�»  ��$�+� z�( �(�$���«   )�$4 )(���  ,�$� �( �
  �� )�4 ��N
 �5»�; ?K�j N�� ��K� � (� ��� �(�)�   $��K«� � $�, �(  .�$L�    �$5  $��

	�x )��� �� �5�( � N���� �	�5���5� �M�� 9� �*.� ='�h� ���   (�4.  
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=D% 1. �	 =D%E, F�G��	*,  ��< ��9�, (��) #� G��	  

 �(+NOE 100 �	�I�� '�<���� ����  �5  �� )�4�� �N?� ���O�� ��[L��  �$<��3� �  �� 
 ��� �( .�L�  �( �5:��5   ����8 ��	>*� ���( ��7H ���- ��  (�4: �N?��� Mh4��  �$>K�� � 

���3.��3) �Malhotra et al. 2017-�>*� ,�� .(       �$� )��$�� �$5 (��(  $�+8��  78 �� �� ����
  )�$�� )�$@��8 ���I� ��'�<���  ����� � �w�.��3�  �#�K       p$�' �� �  $�� )($5 ��$�K ��

'�<��� ��I�� p*+� �� ,�� �3����3.� �� �4.(  
 �(+NOE 102 � N	  S��%��� ������� P��  �	� '�<���� ����   ���$<% �$5  �� )�4 �  �$�

��: J	����  %��  +O �����J  ��%&'��(�� ����� ����J ^��K� n�/!��  eK��� �   �( �$5 U��5
( =�5�@ �8 ��� ��,  �� (����)(J��4 �� (����)�  ��  �5)�&%       $���?/� ���$� (���$� $�

^��K P��5 ��%�9�8�   �( �)��	( X�K ��� �� �/� U�9�L� �F�>L ��%&'� �� ���   �$

)(�( -IL � ����   ��	����(
  g��� �)�4���{�  ̂ $��K �$� 2�<��� ���"� �   )�$�	(�    �$� ��$�� �

�( J�� �3�J�� z+� )�4 ���
 1�   ) ���Nunan et al. 2020.(  
�( U��8 +NOE 105 �� � P��<L�M�E  ��$[L��  $�N?���  �$<��3� � ��  p$�' ��   $N	 

!����  ���; (�@ �*���> )�4  ��� �( �5 �7� z�(�  �J$���X  $�
(����  � �$�  ���$�'���   �$H	
 ='�h� �7� R�� �� .�(  ���(� J�� P�� ��»)�	�#�« ��  ���$�%  $	��� (� $@  �$��  ���($
� 

)(�( �	� .���� ���(K� . �� )�4  )�	�#� g������    $>*� ��$�( T�$K�-  )�$4   ���$<% �$5 � �� �$�: 
�	�#�W <'�!� �� %��M��� <L�M�E ��7�K�� �  ��3$4��     �����$� �$� )�	�$#� $��   �����$� ���$�� 
�	�#�W *�>��- �� �� *�>��-� � �	�#�W >�����  ����3��3��   �$�� �(   C$?�h� ����$����  :�$�5

 ���7.����  ;95 ��� � �8�( q��4���J  �����$�  $�@����  )�	�$#��  $8�(E  � 0�$7�� $#)�	��  �
+��o <'�!� �� -	 ?���� �� )���� Mh4 �� )�	�#� g������ ���3.��3�� 9� $�J�  �($5 � ?+� $�S 
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�K(�  )�4 ����)  ��Malhotra et al. 2006, 2017J� .(�  ��, �*<'  ���� )�&% $�  )(�$�   $� �(�$� 
?9%����    �  J�� �� �� �7� ='�h� �  P�� �� �����   )(�N��� �	��5.  

�( -�N	 SM��  �� �5L�'� 0�  �	� ���(
� ��%&'�     U�$V� �( $5Q �$� �(��( m�M���
9	��  X�K ���� � ��34� �� ���� L�' SL��� X�K 4 ����y )(�( )�4   ��$	��J�� �$� ��� �

,�&��� ��4� ����>	 �(���5 ���>� )���� �5)   �� )�#� ��.  �,������ �$�  ���$�%  �� �$3�   2�$*�
S��"  (�<7�� �(�, X�K �� )��4� SM� ����  �	� &���,  ��.  

�� ��  $�7� �5�8�,  )(�$� �   $��,  6$98 �( )��  ����   X$�K ��$%&'�   �$���» *�$>� P���- 
�����������« �� � �;  SM����
��8  �� ��m�M��� )(�(  )�$4   $>� �$5���  (���$5 �  $��  �

(���� ��L �( �5W *+����* ��������J�� � .�!� �� U��#��   ���$>	�  �$�  $�L���  $��  ����   �$� �$�
��\� sL�<��;   �( ������� #� ��k  S��5 (�!��X�K ����    �(��$L�� ��$>���� SM� ,�� �(

&3#��  �����7��  (��� .��5 SL �����N
   ��$4�( ��$�� :��5 ��
��>��� � ��     �$5 �$�� $.���, 
X�K 	  9>" �	 �� 2��� ��%&'� �����  ^��K   �� )��	(.   ,$���(  .�$L�    $��   �( �$5

�8 ������ ��,  �� ���(�� �{�X�K ����K �( �� )(��� ����  (�4  � �� �5 �!"��� �( $�� �{�
 ����	 ������� �� � >��  -#H �	  �� �4�K  ^��K (�9�%� �� (�4  �4�� )��	(  � ��(�#.(  
�( �7���� )�	�#� 0� �� SM�    $��%� ���� )�	�#� 0�@�	 �5 �(���� � �$4(  )��$4�   )�$4
 �� �� )�	�#� �� ��5 � ��� R p*+��4(.  

 �(-�#	 SM�� )����� �� �����  
�� ����� �(����  )��4�� )�4 �� ���� �.(� �� 9	� �� $�   �( ��
��, ='�h� j�� . �� )�4 ����(K )��L    $�9	� z�( �� )���$��  
 $��   �$!� s$+<� (���� 
��  (�4 �� �5��� �����)    
� �� �.  

:�?98�� r����( (�<7�  �?��" SM� ,�� �( J�� �(���� 

>  �(+NOE 143  S34 �(»:«  )(�( ��#� )�4��� �5�T � �!.�/��<�!�� .�� �K�  $��   �$5
��, !"�� �( ���  ��3��  eK� �� >. -	 ,��H�  �(+NOE � �!��J  24<�!�  !� �(�$� $��� 

�� �K��  �� �(����4�( ���� �5 �  �(�O �� j3% ��.  

>  >� P�� �(  $ (�I�  >� �?O��E        �( . $�� )�$#� qh$#� ��$��� �( ,�$� ���$��
 :��5*+����* ��������� ���7.��  ,��?O��E  ���$��  ,�$� 2   �$�4   �$�N	  $�� )Malhotra 

et al. 2017(. 

> �� �8�� ��   ,��  �5P�� �	� �( ��- (5� �N.� �� ��<��5     ��$3��  $�?��" ��J$�� ������� �(
���>	 �(���5 � -7� T�����   9>" �( ��� P���K�E 50 -50 Y���+ �����(W ��   �$	  )(�(
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 �� )�#�� :��5   P��  �	� *+� $�p �(  �$���     ����$4 � �<l�$O)1390 �� �$� (    �$	
. �� ����(K 

-	 ,��H� ��
��>��� (�� ��>��4 � �( $�,     � ����$� ��$��� �$� S$M� $�J   )��$4� �$�   �$�(5  �
Y�����+� � �(�, �����  �l�����  ��(�(. 

-7� SM� ��" 2�*��  �5�(  (��� XI���' 3�  �����<% � �:�� ��  

>  �� ,���(K»�Mh4 P��J
 P�� «�� ����% P�� �� �3�    r�I��1� ��	  

> F��*� k�#�  �8�( ��9�� ��	  �<�� �����   ��������(    ����$�� ;$�3N� ��( ;$�  �$</"�  �
�V� �� -�*�>���U .)(�� ��	  

���9� -�	�N� �-	( SM� �(  ���(� ]���9�  ��
[  y/�4 )�    9$>" �( . $�� $��*�E   ,$��
 )�4 )(��� ���9� �� �N�!� �SM�  ���� �5  �� �l��� S�Q ���O  �4:(  

» ��  �� ���<% ���9�%�9I�E  ��78 ��  �!98 �� �� ���	�#�(��� �!.�/�«  �$9� �5    ���$�
       �$� �$��9� C$�!� �( (�$� $�7� �,����$�� .(�( J�9� ���94� �� �� ���9� �?98 ,�� �� (����� ��

»�!��8 ��[%� �� (��+� (��!�« �� )��4� J��  �4.  -$	  ,�$�H   �$� :�$�5 ��
��$>��� �   ���$>����
��   ��
w�� ��8» ��78 ��  �!98(��� �!.�/�«  ��»!��8E �����«�   �$5w��W  F�$9?�     � $�� �$�

.���5 )(�N���  

�( +NOE 178 >� U�V� :��5��� (���5� ��� ��  �( ��$LW ����� $����  �$��  �$��9�  
 $�� 
�*<' ��  �� � )�4 )(���»��������� 3N��3�«  ��.  

 0�� o� �(+NOE 183  �5  �� )��� :��5» P���� .�9�L��  �$�  $�!�� � $�  $9?%�   �(�$�
�� >«� �( ����O   P�� �5���9�  
�� )(�� ��� P�� g���� �� �3� �5     $�� �.�$9�L��� ��	� 

0�� n�
���K �( �9	, � �+NO�9?%�  �� ��>��(�,������ . �� ,�� (�<7� ��� �� ����    ��$8
���<% »��, 9?% P��� � >�«   4��»��,  P��S��" � �3��� >.«  -$	  ,�$�H� � �( $�,  S$M� 

��<+O @��@H ��� !���, � �� ���9� -IL��� ��)���  �$� (�� �5  ���  �I$#��(����  �$�  � $�)� 
M+� 6'�*���& 93��?�  �( �5�K���  � ����.���E � (��� �$����  $9h��,  -$IL     ����$>	 �$��9�

9	� Jl�L�  �(���5 � . �� 

 SM��	(���� - ?9%��� ����� �5 (��( m�M��� � �$���� �� � $�J� ?9% $��� � $�����   � ��$��
���(
 P�� �� j���  � ����(K ��%&'��( � �7����J ��	�<�4��  ��^��K =��8 �� �5    � )�$�	(

X�K ?9% �( 
��� ������ � ���  � �	(��� 5 )( ��.  
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 �(+NOE 194  �� 2��� ��	�<�4� m�M��(^��K  �(���( �  $?% � $���   )�$4   $��  �$5
S��4  ��[L 0�%^��K )��	( �'��� S+� �( � ��39	 �� g����� �� �� ��� ( -7� (���� $@� 

��J ����� 0�% �� � (��( (�8��� ^��K   )��	(���  �� ^��K�� �{� ��   �� �$� SM� ,�� �( �5
 . �� )�#� )��4�(��� 97�� � �( �5�,  SM��� ���� �#� )�4 ����(K �� ���p  $��K ̂     )�$�	(

 �� ^��K �����{� p�' �� �4�3�5 P��  ��. 

 �(-	(���( SM��  �� 2��� �5)(�( P��(K  �	 � �0�� n�
���K ��  ��» �� ���$5� �$�� ��« 
 )��4�� )(�N��� �� �� ���	 �5  �� )�4� (�4. �( .�L� �5�  )����,�� ���5  �	 ��$>��  �$4) � 
��H  6����)(�N��� ,�� C�.D� ��� )�4   �$� :�$�5   )�$#� ���   �$��� ���(� �$I�    �� �$@�( s$L�<�

��  ��8 ����  �� ,�J
5(r �5 ������"� �?98�� ���� )(�( ����(
 ���   .(�4 0�I�� �	 �$�  ���$�% 
    ����$%&'� 0&$"� ,�$�!� ����9� qh$#�       ���$�+� �$� �$8�� ��<L�$M� P�� �($5 $�� �{�

X�K     ̂ $��K S$��9� � ���$���� 0�$% � �<?� �����    -�9$M� �)�$�	(      �����$� m�$M��( �$�

���{�� � ) ...ibid.(� -	 ,��H)(��� SL�� �  )(�( ����  �� J�� �� �	   ���� SM� ,�� �( ����5(.  

 �(� SM��-	(J�  �� �5JI� $��  ?+�� $�S   ��$%&'�     � �(���$5 (���$� �$� �(��( m�$M���
)�4 )��4� ���N�  ��P�� ��� ��� �   S�<"�� �(���5 ��	JI���  ?+�� $�S  �$4��  ��� ?+� $�S 

����j��� ����5�j���  �... )�#� ����  .���  

-	(��7H SM��  �� �5*�'E  �� )(�N�$�� F�   �$K  F�   �$K /F�   �$� )spss/pc ( )w�$K �(    ��$	
   $�� ����$�+� �@���� ������� �(��( m�M��� ����������   �h$>� �$��    �$� ��$	   0$� ���    ��J$��

F� �K  F�  ) F�spss (����>� ����5 ��   �h$>� ��	      y&$O� �� �9��$" ��$	 $5 )(   ��$� . $��
0� k�#�   ��J��F�  �K  F�  ) F�spss (�� ����% ;� 0�  S�?+� ��� ���K ��J��   �$� ����� ��	    ���$�

��8 �� S�Q (����  SM� ,�� =.�/� ,�J
5(:  

> �+�W (�( (���)   0� �� �	  ��J��r  

> � �� )(�N��� =��!� � ���J�0   ��J��r  

> �+�W �N�O�� ���� 0�I��r  

> �+�W �� ����� 0�I��r  

> �+�W j������ S�?+� 0�I��r  

> �+�W  ����� 0�I��9�� n�
�9.�5�C� � ... .  
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�( -	(J��K SM� s+<� �� �5 �»*+� P��J
�p«  � ��$���(K)    )(�$�� ��$� ���$	(�9�    ���$�
�<�5 p�*+� P��J
 � �	�N4  �� )�4 �l���. -	 ,��H ���3�  -$7�  ��$��(W   �	�N$4 P��J$
 �

P��J
 S34�  ��+�W l���E ��%&'�  �� )�4 �����   �$���(      �(�J$�� P��J$
 S3$4 m�$M�
 ��  �7��� ����% /*�E S��" �� (�<7�  . �
 1� �( ����  

  
2.3 4.5�
  ��
# ���� � 6��7 � �� 4& �8�"2�# -.)� � '�&���# ��	� 

 �( �(���5 � �9?% -7� sL�<� �� �3� ��������� ��*�*+���LW      :�$�5 ,$�� . $�� ���$������
 �( 	���E �9?%  $  �� )(�( X4�K ��<�*� �� �(���5 � �4����. ��� �� �8��  �$�      g�$Y�� ,$��

 k�#� �� ��������� ��*�*+� ����� 0�9� :��5 �55 )( ���  S$M� �� ��� �(   P�� �$	    ���$	
 ��P�� � )(��� X4�K ���>	 �(���5 ���>� )���� �5        qh$#� J$�� �� �$95 � �$N�5 ��$	

�3 )( s%�� �5  ��?O��E      �9�$>�� � 6��$8 )�$@� �$����� �� )�4 �(���5 ��[� �� ='�h�
�4�� ��4�(. �� ����% :��5 �( �U�V�    P�� g��$�� �$� @�( ��	        �-$� S$�?+� �$?98�� �$N�5 ��$	

0�" �
 ����@� ������5 )(���  ��	��K� ...    ���$Y� � �$��9�5)  �� )�4 )��4�1398rBabin 

and Zikmund 2015; Leavy 2014 .(  
  

3.3 2��&�� 9:� ;<�
� � =�>�� ���'� �&% �"# ?.��
 ���� 

 S�Q y4 �� �5 �4 ���� )�
��( �( �� sL�<� ����( 0�I>�� � =��� ��:  

> SM� 0�I>�� � -1�   � =��� :�	SM� �.���   �	��   � ��$�?5 ����� r �� )�4  ��%� ����
   ���$������ ��$*�*+� ����� SL�� j�� � )�4 ���� ��������� ��*�*+� ���<� �$�   =$���

. �� )�4 k�#�  

>  sL�<� =��� � -1�y/� SM� �( )�4  SM� V5� �( ::��5 ��	    �$*/�� -1� � �.��� �	
(��( (�8� sL�<� ����� �� �( ���SM� �    $�� )�#�  ��%� g�Y�� ,�� �	.  �$�  ���$�% 

U�V��    ��$��� U�� S$M� �(�(      j�$� � ���$������ ��$*�*+� (��$��(   -�$>�� (��$�    ��$	
 �� )�4  <+O ��������� ���%&'�� �.�L�(       ,�$9	 �� �$#h� ���$������ ��$*�*+� �5

 ����� ���� �  �� -�>���( -�>�� (���   $� ��������� ���%&'� ��	   (��� �$!� � �$�N
 ,h
�� ��������� ��*�*+� �� 2��� sL�<�   .�4 
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-	 ,��H ��( ���� -�9M� ����� ����% ����������  ���� ����� s+<�     � )�$4 )(��� �$�

jK ����   $�� )�4 ����(K ���������  ���� ����� �� (�I��  �.�$L�(       ��$��� (�$� ��$>��4 �$5

-�9M� ����� (����(   ��
��  <+O   k�#� �� ��������� ��*�*+� ����� j�� � �4�� 5(.  
 

4.3 
8@A =�BC�� .CD8E �" � FD88G  �"# 4H� ��1 �' �� 

S34 �5  �� ,�� :��5 ��" 2�*� ��  U��8 � �	  0�� �	  )�4 =���� ���e
   �5 ���S��"  �$K   �$�

����>	 6<�� ���  �� �( �	(   �� )�#�  ��%� �	.  �$�  ���$�%   �( �U�$V� +N$OE 14    �$���� S3$4

-�9M� ����� ����% �� S<" (�� �7� �5  �� )�4 )(��� ���������  ����     6$<�� $5Q �� � ��

(�4 )(��� ��� =L�O )�
��( �� ��� .(��( ���N� �5��� ����� ,�� SL�� C?�h� ��1�  

  

5.3 *I' �' '�&��� ��JK, ���D� 

 2�*� ��S��"  �MMh� � ���?5 ��
w�� V5� �5  �� �� :��5 (�<7�(���    ,���$K �( ��$�� +N$OE 
�K �'���  )�#�  4��  �� :��5 ��
��>��� .���        )(�N�$�� J$�� ��L&/$O�  $�7� �� ���$>����

 J�� �(���� �( .���598�E    $�� �$��@� 0�I�� ��9?5 �� p�"( �MMh�.  �$�  ���$�%   �( �U�$V�
 -7� SM�w��W »attitude«  )�4 �98� 3� �'  ��  � F�$9?� �$5  $>�  X�$� �( �    6��$�� $�

 �9?%»P@�«  �� )�4 �98�.  ��I����(»F��*�    P$@� ���$���� ��	«   =$���� ���$�%    �$�
�� :�>+� SM� ,�� ���   �4�.� 

-	 ,��H(��( (�8� J�� ,��{ ��
w�� �( ��&�� o?� �. �� ����%  �U�V� �(+NOE 233  "���$K� 
»cannonical analysis«  �5  �� )�4 ��4��»canonical«     (�$� $�7� �  $��  ��(» -$	  @�$>�� 

����5�«  J�� �98���  �4    �    �$9?% 6��$�� �� ����>� �( �����   �$?98 :�$�5  ?+� � P��($K $�S 
)(�(  *+� �( �	���* %�9�8��  $ (�M�"��  0$� �� )(�N��� ��   F� ��J$��   $K�  F�  F� )spss(   �$��&5)

1395. �� )�4 �98� S34 ,�� �� (  
  

6.3 
8@A �)��* +�, � MK� -.)� � *��
 �'# 

 �:��5 ��7��� �()�&% SM� 6���� �,��{ � ����� 6���� �       �  $>�H 6$<�� �$5 )�$4 ���� J�� �	
  $�� �98� 0��5 � �N�.D� SM� 0��5.  �$�          �$� -$#4 �0��$7H �0�$� �U�� S$M� �U�$V� ���$�%

-	(���(� SM� ��� � �98� -	(J��K �  ���>	 �N�.D� �	.       �&$�� � U�$O� ���$1�� ,�$9	 �$�
 ���� � �9?% . �� )�4  ��%� :��5 ,�� �( ���(  
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7.3 IK�8* ��3�� �# 

�� :��5 (�8�   �( (�!�� ��	��LW  ���������� ��*�*+�/*�E        �=$�5 ��$� �$� :�$�5 ,$�� ��$���
)�&%   �$<h��� =.�" �( (-	(J��4 SM�) �JI� �?M� (�8� ��� ����+�  �!��8 � ���� ,�� �

 �5  �� ��������� ��*�*+� ��	(���5 ���(���5 �� �+O �� :��5 �(��  .(��e
  

-	 ,��H :��5 ��7��� �( �)�&% SM� 6���� ��8��� � �?��( 6���� �   J�� �	��   �J$I� ���O
. �� )�4 ���
 1� �( SM�  9>" ,�� �(   S$M� � ���>	 �98� �5 ���	   ���$	    �N�.D$� �$5

. �� )�4 qh#� ���>	  
  

8.3 �'�P�� 2 Q&��
 �F��
 � �''   �"# 2���
3 

 )(5 )(�N��� (�� sL�<� ,��<� ��� �9?% � <�!� 6���� �� :��5   ��� /*� ���E  S$��"   ��� (�$<7�
��9	 ���
 X�K �5  �� ��4 )��4� �    G�$H �$��I� �� jK 6���� ��#����      $R� (�$!�� ��$	 . $�� 

��  +NO �( �U�V� ����%E 8 �I� � U�V� �U�� n�
���K ��7��� �E  54   ��� �( �8��$� ��	 E$� 
�� ��#� �5 )�4 ���� ��������� ��*�*+�       �$8(�� ��J$�� �$H ���$������ ��*�*+� 0�I�� ��� �	(

 �� g�Y�� ,�� �  �
 1� �( ������ �(��� ���>� ;95 ='�h�  ��5�     0�$"�� � (��$%� ,$�� ���
 �� X�� ����� �9� ='�h� �  �� X�K U��   .��5 (����� �� �� �����  

 �(+NOE 42 .�V�� �� �5 )�4 )(��� ,�� S34  ��: » y'�*�*+�  � �$5 $���   �$�2 ��? $��� 
J	 ��������  �)�� X4 (��(  "�«r ��, -"� ��� U��   ��� ��	���>�  H�$��J   =$'�h� �  $�� 

� �/� ��H(�     � (�4�� �8�� ��   -#H S��" G�H ���I�  . >�� �4�K  

  

4 ./���#    ��0 

 �(.�*�E  :��5 �Y�L*+����* ��������� 4@�)� (���5�(  (��$�      � ������$� �$��� � �$*�
 :��5 ,�� . �
 ��" �����+��� ����%        �&�$M+� 6'�$*� �( �$4���� $<�!� 6��$�� �� �$3�

� j���� �?�93�� �4.(  

 � (�!�� ��" 2�*� ����( ��5e� :��5�( ,�%  2�*� ����( U�LS��" -7� �� . �� (�<7�   ,�$�
 � �� =.�/�  �!��8 R� ,�� ��" 2�*� m�$M���        �$���� �� �$?L� ;$� �$� S$M� $	 �(�(

���� ,�� . �� ��������� ��*�*+�     )�$4 s$%�� :�$�5 j�?$� �   $��   )�$����� �$�L    �$5 ��
X�K  ����E      $�( ���$������ ��$*�*+� ����� �� �5�( �� ��4�� ��4��� �� )��L ,�� �( ���!.�/�
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����. -	 ,��H   :�$�5 ,$�� ��" 2�*� @�( �� J�� sL�<� � =.�/� 0�I>�� � -1� �  $��   �( �$5
 J�� SM� ,����� �� �(���5 � �!�9I� ���O)�4 ��  .���  

�� 0�% �J�� S��*� �(   6���� ��������(���  :��5 ,�� �( )(�N����� �8�� ��     (�$!�� G�H ���I�
 ��S��"  �@���� � (�<7� ��    � ���$������ �$� 2�$�� ���� � 0�?%  �#�K �� �5  �� �7��� .
��  =>5 ��  ����� (��� )���  �� ���5�  U�� �( m�M�   P�� �$��� ��	    ��$	 (��$�   �( )(�N�$��

 �� )�4 ��@4 ������ ��H( ��������� ��*�*+�. ��  P�� ��� �� �U�V� ����%    �$��8 ��$	
 �$$?98��)(�( �&$$5 )big data(�  I�$$�1� �&��$$�, )online survey(� �����$$����  <$$M% �

)neuromarketing(� � ^$$��K����$$�; )biometric response(� I�$$�1� �$$� �����$$�S )mobile 

survey(� JI� $��   � ?+� $�S  ���$��   �$	�  %�$9�8�) �social media analysis(�  ,�$�  ��$5) �context 

analysis(� (�����  -$#H )eye tracking(
 ��9�N�3� ,$# )gamification(�  0�$"   ���$@�  �$� ���� $�S 
)ethnography(� 698  ) �����crowdsourcing(�    . $�� )�$#� )��4� ... ���  n$'  �$@�(   �$��

      9$>" �( �$5  $�� �@���$� � y&$O� ������� J�� :��5 �( �����+� � �4��@� �%��"    ��$	
 ,�#�K�� . �� )�4 )(�( y4 S�MN�  

 �,�������� �8�� ��    68�j���� X�K �?�93� �&�M+� 6'�*� �( :��5 �(��    �$� ���$	(�7�
7� ��� S�Q y4)    �� �l��� :��5 ,�� �� �7� ���� �4:(  

1 .X�K �?34 =.�" � ������ �� 2��� ��	(�7�: 

>    �G�$H �$��I� ���O �( �4��@� �%��" �?98�� �#���� �&3#� 6�� �$�  ���$�% 
   =$���� �����I$� -l&% �� )(�N��� �U�V� ��$�       $��%� �,�$� X���$� �( S�7$>�

-�� ?O��� �	� � ...r 

> K �( ���?5 ��
w�� �MMh� ,��{ ��L&/O� �(����    4��r 

>  �(  "(��4W j���   :��5 ����K �( �	(. 

2 .X�K �����+� =.�" �� 2��� ��	(�7� 

> ��8 ,�J
 �(���5 =.�/� �(5     S$M� �$�� �( $�    �$� �$	      � -$	(���( S$M� )�$��
-	(��7Hr  

>  6���� �� )(�N��� �� ���                   SM� 0�9� �(  :��5 ��	r  

> ���Y� 5 �(O&�E  ��7��� �( =.�/�SM� 	r  

>   9>" �(�J��»X�K   s+� ��� ���	«  	 ��7��� �(SM�.  
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1 2�,�  

1 .��9?5 S��( �4�5 ��9?5 k�+O �� ���
w�� ���>	 �5 �( ,��  ���$Y�   �$� -$5  ���$>	 �  ��$����  ,�$� �� 

���4( ��  ���5.  
  

���� #$��  

����3� ����� )1398(� P���	� *+��p �� �(�� � 98�E <l�O �9+�� �  $4 (�9+����� �  :��$7�  J$5�
�� P������  �.�(.�  

�4�	(� )	� ��	�4 �I��� � +����)(�� )1398�( *+����* ���������� . 9� :��7�  

���"�� ?%��  � 	� )�l��� �%�9��S ��9%)(�� )1400(� »L�'� *+� U��� ��$* ����� $����  �3<$4 �( ��$	 
%�9�8��«�  ��!.�/� ����� �	� ���,� 269 -299.  

�?��5 ?��t )1400(� ����  ���������� 98�E  �)����� ,97� :��7������� #�.  

 S�?� ����&5)1395�( ?+� � P��(K�S )(�(*+� �( �	���* %�9�8�� $  (�$M�"��    0$� �� )(�N�$�� �$�   ��J$��
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